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Purpose: The overall purpose of this study was to investigate the
effect of team and sports brand identification styles on the brand
equity of a sports team.

Materials and Methods: The present study is a descriptive
correlational study based on structural equation modeling. The
statistical population of this study was all the spectators of the
teams present in the Women's and Men's Hepatitis Premier League
in 1398. Due to the uncertainty of the exact number of statistical
population, 384 people were selected as a sample based on Morgan
table.

Findings: In this study, the sports team identification questionnaire
(1), the sports team brand identification questionnaire (2) and the
sports team brand equity questionnaire (3) were used.

Conclusion: The results showed that identification with the sports
team has a significant positive effect on the brand equity of the
sports team. Also, identifying with the sports team brand has a
significant positive effect on the brand equity of the sports team.
Therefore, it is suggested that fan clubs be formed for the fans of
the Liver Premier League and that educational measures and
programs be implemented.

* Correspondence:

Address:

Phone:

Email: nikbakhsh_reza@yahoo.com

Article History
Received: 2019/10/13
Accepted: 2019/12/10
ePublished: 2019/12/21

Keywords: Identification with Sports Team, Identification with Sports
Team Brand, Brand Equity, Iranian Premier League


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

OICen 5 gl axlgs puls \A-

Asdie
obbelsr 5 By wlalus jo s slie cume s>
o Oy By il a5 ek el o Bl g 5y onte
Sallsen ) ool ede (F) s5d anmlis Wsl s 5 b
s Pl axdy ool lils (il a0 S35 5 3 slaol
ey beele il e 39 M U}Av;&,i;;@\sxwuﬁ
A 50l gatg by aslee iz o535 4 oo
Ae,\-,?,a.wfrwujj\\,;j;qwmswomv;
55 Ll sse o555 Laly ablas gLils ), ann Lalls
ool sl b osdm o) SSUSS e ool s ool ety
S oyh o aiS LS @ olge JS sk 4(0) <3 oy
B O R > R = S STR U USSRV S ST RN
L oS ol s bl B ol Jl ST e soles
szim §p oy QLSS Hpim S50 Jle 0o S et
@ b B30 cabse LS ol b U1 gy il ax e
$93) adaen Jblsa ool annly bl b ulsy 4 o5
oo Sools 5l cass 5 3l 1) 35 o S Ok
b gte olse @ 1 olislse i) Olllas A5L 2 pons

RUPS SN EW S-S EPRNUI S SO

s B Dleds Calo § 5 e B0y Bk )
a3y glam i 53 15 6 Setar 35w 5 Sl oS 5550
ISRV S SRCW- P ST RCE RO SR STt (O RO
D T B B P e STV
Oer () 255 o g Sl 5 0ge ol 55 0o 188 S5
=20 05 Slaps Bl N 501 g e 5 Axe i 4 OF.3
65 IS b sl s s 5 dr (Ven 5055 s 40 )
Aol e gl w35 Ly 1) el Jelie g3l ol
VASYRESS IR PRV P WO JUES IO (R CPACHPR
5,5 S ¥ U

O ooy S a5 skl b5 o cudbsr sl 055!
5 (V) 553 Dsmms o900 5 Sl sl Glide plblse
8 s ke 5 e g ite SG ol 4 B ool
aS e ol led) i 8555 SLoL closl 5 (M) W sd e
Sl b (ool 553 4 pamie July) 2505 SE S G e
o o> 5 Ll 4 LS ohylalsn (1) L)l pliaidle 5 5e
m o 0L Jli gome 05 4 e |y ol slaail A S e
- sjj.a(,:.?\g\) o pbeasa b uiyls ol oyl (Vs )aces
o8 M a3 ) o) ) Y sams 5 i3 55 o8
OV)aes o glis glaaddhe 5,40 o5 e sl g amsu )
2 el 5 b s O S g3 )
Sl b Lo 5 b acolis 5o 550 Gblsa e 2o 52 65)
P Al SO sl Sl oy 4 e Gl (S
(AR PIRERIN

305 Bl o 52 N sy Bl sl &Sl sy b Ll
AL 855 3 a8 8 el i el s Ay 5146,

Islamic Life Style Centeredon Health

305N 5 o8 2 Case gla K S0

329 (F O 05y b))

'zl axlg el

woye o8 Ay (s Supde 558 (65 il
) Ol e s T ol

sy Ko Lo

3T ol oy o5 als (B0 a e 05 S bl
(Jsie odis ) ol 2Nl (oM

TS S

T o5 e g 3a8 A (2305 S as 03,5 bl
) e 585« sadl

TP e b

S ity e s ol Aoy (s e 03, ol
T PR VISV

NS

oo sla S S0 ey ol esh S5 Sda e
s 09 N ek B0l 2 Bius R s o b

i 3 Soed £ 5 ) g S s e gy 5 0lge
|y s ) ool el ol 6l ¥slas gl
$xS QLT 5 ol 5 S 5 ol sl o5 ol S Liles 4l
SNaad 3 g paseinls s a0 aSs als JSCis VAN Sl ps 5iS
905 ol 4 B YAY 58 ) 50 I ol (oleT Ansle 33
sl

V) H0s 08 b b csm aeliden Gl Gdes o) 5o il aly
o8 Nz e Gl aslid n 5 (V) (S5 w8 Kb b
A el (V) oy

S35 G50 2 305 5 b Pt sp 215 Gl ol 1 S A
b pbesn Grzer 2l gobline code U 2505 o5 X
R ST S TR S RS SE )
0olalsm sl bl 5a o SIS 53 s slgrig 1ol (g ol
58 ) 3 eT a5 Sl 5 Ui a8 5 K

o8 W b phuss (B o3 b beese iedST OB Sls
SRl eSS S wipehs Bl (S0

VWAA/SV/YN 2Bl g 46
AFAA/- /N s s U
nikbakhsh_reza@yahoo.com :J e saiuy 5*

' Fan

Volume 3, Issue 4, fall 2019


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

VAN ot 0 N 3 0 ol Sase sl K SU

Bl 0 g AP G p s g e Loy J5))
3055 me 65V s s 5 ol slaause i el «
25 el Dlacanas 3351 5o sl LUy e Ol 1
2 s 5 S Dbl oleas cwd L1315,
G S ey ol @Bls 53 (VF) Asb axils ol ana
STysl ol a8 505 w5 o1 ) B aiS G e a8 el STsl )
2525 2300 35S 5 N3 5 i gitd Jal 5 ) 6ok Ay &
a8 Jelge ol e 0355 5 53 e ol e 1
O8NS G pas 13 53 Wy ehs B0 xS UK 5 sl
5 Sl daly ol s (v) el 5 e S S i
b boese 5 o200 o8 b laase & sl olis pliSes
= N 33 B0 Sl GleediS iy (B0s o N
Olse b ey oes 5 elindis (WA) Wog 5555 sla
S5 )y 5 Kmiles (28 5 aST L wi case 5 Sl
5 $pou Oz Gl 5 s U el gLl gl 5o
—asl (YY) Wols r\.?_3\ L poe (B g\, olele Jus &1 )
o9 ol K esn ol L e eols Jos 5l ol gla
3l 56 5 en 5 - als ziass s,ls g bl L35G W,
oz wleds 5 Xy Bl 2 B b g mke s
2l DBlages 51 SE YA ey 05550 45505 @ 33 ()
Hlas 4 ax 5 Ll ple (7))l letel 68 s Joa
Sl Mg ol @0 s I @ 2l a5y )3 3hme o o
Il b s le o X ey Bl sladnliy &

A o g2 As\fja

o gy 9300

2 S St 5 3 Ges Ghash sl ask
s e Bde B o el el o¥slae gl
D50 & e ol Gleoals 58 g o sums 93 )8 Dl
2 ol Bmale at (g )51 S asl iy 3l eslinl b 5 lags
50l S S s ol e o5 ol SUles a8 g
Mo a a8 Wl i vran Jle s ysiST saS LBl
08 5n Jsiom bl (ol Bl 385 slaas 5350 pabial
3 esls o315 8 Gl ad Ol s plsie 4 L TAF
N etis o8 b b cess Sl ¢l o edlind sl
anliin ool oo oolamad (V) e 5 o)y 5 ylskea asliin
ez 33 0 el b 51 8 a8 8 b il e Vg 0 Jols
Foly Vg 0 (B8l 5e M) 0 b (@8ns Sl 1 51 o0 S
b 3 OA) a5 Sy daw g5 asliiin ol ol sl
S oS w058 BN /84 5 ey LK g e
ey ol 2Ll ormes Aibs ostas ol Kas s,
AN w318 /A 5 e a8 SW e @b
0 b el Jdes 3 b Ol 55 asliien 85l ol
GNS /YL el sl 5 sl 23 slapas s
b

2 social identity—based identification

AWAA 5ol of o pld o 050

N AT il s b 51w 535 Gl sl s 4 s
2358l (V) Ko o3 X 8505 B 0 aseke DL 50
wludl ssle Wl 5l golaws i 5 odd i pdd L350 sl
5 e 3 S gladlael 5 Lse Tl eas
Wl Wl edge al L esdhe Xosle s @ il &
82 b dad e glasles 3l ol i Syl asis s T WUl
Woe . . . e é . ._
B33 6la Ll gl 358 sl G Sk ey
m e 3 el Ml s e 3 4z g S pan 3 ax
ogd auS SV wiliate 550 st a0 gl gl
— e 8 (V) el s e 53 3k e S
5 ¥ g ol 3 2 ST by By Dleds b J e Wl
6}“‘"“ S el S & cQﬁ:.E;-)) LY o})’“‘ \) Sleds
eb ool S5 amwle it b e (T 0 i b s oia
ol 3a0 Jgame (3500 0 Dlg e S sloul ke Adod) Wlgn
Ju s abj:.j O ) g Ag)\g e R o L) C)Ua.\o\
X aS hosg ) i) olge a5 S )3 eslinads ) ge VAA-
PLCIA PN o3l (Vo) wd Al Wit 0 Jgame & a
ol sl sl 82 (2505 sla o5 Sl Wz oS B0 e e
;J{j u«:))\ (V) el )\JJ}}J..’ u)\-::- m\ )\ [GENVY -\J) 8\...6
)\@@TJ@\@»&S}:WQ\EU‘6jLi.axo;;g.ade
@oﬁ&w&f\jﬁ(ﬁjﬁyS)hxc}u-\ﬁu)-\Jx
303 82 o5 3l e 28T ol (V) 24l w5 0T b
5 0Lolse » NS 86 K8a » Slsoe 5 ol die
2,80 S o1 31 ghstea a3 5o Glads p 3l e Lelus sl
S 550 BB 3550 @ w85 B0l Eis B3 55 (V)
et ST N PR BRI
s G Bl ol LSV (B30 slas sl (W) wias e
NS o5d o by ool Sl ol & 5 s LlE
deol 0 3193 wolem 5 a3l 5o s Ll plac bl
o8 S 53y Gl gLes 5 Sl bl ) (1) W5
S o 53 &S Wles ST w0l ol 4y B
OA) el a3 5 gl saiS

\;w)ﬂvu,ujéf) J")J\J‘J"‘:“”bd\;’\ d\)\i&.&b)\_})%
g odd S Gl Sl asle 5L L das e Jelge 5 o5l o5
Lol oy sleeie 5o pbsde b DL 15
Slaal 36 a5 ol L1 (W) s Jad e a0
e ol S ek B30 2 B0 o8 L Py ok
g L.(\4) Jé\mjf o3\ Y)yw sl cose Jbeose
Slasl 4 olaws jslite 4 Wl 5 e 555 olblss &S ol &
J> e @ imd a5 ) Qlice 9o (505 slaes b e
$9530555 s a4 dYs) anbie cuse (505 L s @
Fore 2hze s Slosdll Sus s w1 o 6 B LS
ol B slaes ol s gl slite e 4 (Y)aiS
O WS ST B NICP RV R FEHPES I NES
(A 555 Blod 5559 (5 Nz ey ool sl s NS0

' Wang

WLWJw\;;Ja)&uMUAB


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

OIen 5 e gl axlgs puls \AY

laazsly

2 e Sy ) i anen o S Bl )
S 3 Il Fr B YE i Bels a0 L8 VYA sl 4 lsl
e g oy Uys v dub a L8 vF sl 4 il b
Sy L V00 sl wiges o3 o Gl i cuady BlJ
59 (Mo s V0 39d) 1) L2 09 sl 5 (ds > AD 5 905)
5945) 3 e a5 VEE slad @503 ol 31 o Sl Jal cums s Blsd
K59 Jalie (duo )3 £Y 5 90) Joalis L2 YE- slaad 5 (o3 YA
Gl S8 TOR slkad & 3 o st s gmad s B )
35 S 8 F olaa as Sl o Sy Wlid )l S e
N PR RN E RS R CH PR SRV ERS TRE I PRSP AT
S S )t a5 b sl il e s
3 18 Ev/as 3L 5l a8 /YA lew e 5 /1Y
Sl e 2 0 4l o sy g gl easll WLl )
éwﬁvej(amju\)\gﬁ—\/v G y/as o)L @\sﬁ;b‘m
5525 G300 2 205 05 b plasn /00 5 B S sl
b 2o s onizen 200 gobliae oo 156 (3505 o5 K
Ve IEA S s 5 2OV G 5 ) 2 b (3305 085
o ol oacls Wbl o) 5l 513 Ev/a8 3L 5l 2ol &
U/ar o3k ol oslis gl e (258 ) 4l > aw s
N B S goblas dan puzen 5 Qoo 2l s —1/4%
21> gl oote 73U S5y wd N SR o 2 e /00

5 S S hawg 55 Ghiss o8 R b b cuse adii
=S5 1) wile Jlgw 0 Jels 5 ool sas 21 b ol Sen
(e ) 51 o S sl 3 0 oo 3 b 51 S
st ol 2lsy sl gy ¥l 4 (Bl g SLS) 0 &
3 1Sen ey pals g b 3 K 5 Kl dan s
Ll ollas o) ez sy 5 S o8 wis S )1 /5
Fls S Gl o b 3 it ol UL izen (V)
3 5 st o) B3l olay (VA) as 3518 /AT 5 e s
5 ostas G5l glagasls 5 ) gl Juls Sl 3k
G5V Al amalg o S /f YL el gl
Jal 5 el o (1L (¥) 52805 o (G255 o3 2 05
Slamys 0 plde Gk 5 B A =S aibe Jlg A
Foly Vg 2 (33150 M) 0 b (s Sl 1 51 o0 S
Gk 3 oS 5 Sils daw g asliion y ool oy 15 il 55
NS oS w5 S NS 5 ey | San lyy el
S asliin o) U oetren Adbe Cogllas ol e )
OA) s S /AT 5y 7658 W oss 3 b
o0 &l Jele Lo 3 b 5l 50 aslide ol 55l )
SIS /8 W e a5 Csllas 831 la e s
o 5§l Gy ) ooy slaosls Sl 5 455 sl A5
O g A Alos (o0 (Gl 3 3k ) 5 g A eolin)
Silds 5 SaiS 5 Kgm panli Sllaesls p35 g0 e
¢ SV aesls s 9 w0 6l p Al eslanad gl Y¥slas

A el ¥ 5 el L sl 5 el el 131

e JeboS ) g
LT — .
4o S éﬁ-‘ PEIY ) = VULV
S S )
ol ARA ZARYS AR 909 o5 X2 s o) Se—— G5 w5 b Sbeass
AU TARES \-/FA0 - /Y 309 o8 B3 BN Som Eys e B L Sbesse

Islamic Life Style Centeredon Health

Volume 3, Issue 4, fall 2019


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

VAY i (B305 M 5 o8 e s sl S S0

Isd
Tiess
T
Toss
Ooea
1.\i_H
L
Tehse 0.706
0.791
Tai,  4—0523—
0477
fea, 0.485
R bk s
[ ST

0.330 0685 =

- B Sl
0.571 U.?IB\H

s
Tysh
T
T sz
Gooss
1&).}
Vs 7814
‘.'"19.566
Tai  4—4.201—
3825
fea, 4.267
R baw ks
(g =531

6.296

|
10,485 13369\‘“«-4

(t)\A.BA) d)\b\.l.t.a O\ BN 52.5}5 u{\-@; Jus ¥ u\i-“’

AR RN R NS TR U P STR R

e Jangze 5 3L 35500 S &S
(PRBRY SERUIV-Y3| VISR VIS WRCIN RO SERI b VP
als |y Jae @ligsns e pae o N RNV RTINS
3 4 o3l o Jarl sy e G s 81 a8 s oy il
ol s aliE KusS  B L50 byl sl sas iy
/YO 5 /N /oY s A K ed AU e yd s laans 3ol

bl 0ad s 558 5 a3t (0 o ey 08 Olss 4 )

\Y4AA J"ib F oyled ¥ oy

Ao e olis ) Jue wuaS S sle s ls 3 Jsas 2w
sdel e @y el o e s el o2 Hlas
S A BV 5 /YT N Gy S oS asb e 1 /50 F
3 @ e )8 g b Ak e 68 5 Jam gt (i

e 3 ) 558 G ) Sl o) 355 aalie oel
Sy S w4z 5 b odel s w0 S ol el e
oS ol Slo b a4 &S /X0 5 /N0 /oY
e 513 Sl el 5 a5l ol ,a 3L s dausie
@b 252 5 B30 o X b b sase et S ejluil &S


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

OICen 5 gl axlg> puls \AF

aw s amg Lose ol aS /e85 Lol i, GOF sl
6355‘\@5:;“.&:&‘2)1;&;)\3;;43-/\‘\3“/\‘0 4-/’\)\.)\:#
a2l 8 NS 55 5l S GOF ),

O N Sl ol ST @S Gl5e 55 s BB 4 4

el sy o sllas

SN eiS JS gla e ¥ S

Sl ay )

S elehsles gap e e -~
NERRC o e S o )
(SRMR)
S /NYY </ N FAAARVARY) - 09 e b Bb cuse
</$\N Vitde NN L/F0F - s e el Sbeose
SJEAA /\V§ /5% Kok B
ol X SSba b pheass ol (18) IS5 (1)) ST gla $ S Az

o0 ke sl T e 6 0y G0 b Vil oS o
L% o3 ol ) slie daw ool 155 SG L bes e
5 Sl ol imgs slaasl glody s (YF) A8 Lo Juges
i b B0 o K 8505 G0l slaanlin e » 4 o1ISa
TS o olen OFA G ol s (VA) aus A8 55 5l
oS sls (i s ool B 5 oS eS8 Wl )58 U
ke 550 GB350 o8 b oLl pheose 2 K (o les
5 olel gl b sty 0L 5 esljudie 515 g lolins
s 9> e Yy 5 Keoils 2B s ST L wi s eyge
dae 5l 5 g5y plul > Bl 5 5305 IS olol plulis )8
ol laasl (YY) Wsls f\’-d\ Bpoeie i oy gl
B X eds B3l K cese ol Gl s ol Jlg )
o 3l 50 GHhea 5 el adass o)l gloliae
ey golkie Sleds )3 G eks S0l p N b ke
dio ) (Ulages D) 8 YAY (s 2558 ased m 5 S
A e LS gy ol gleasl (Y1) wul pledel g8 s
5 g ST i 05y 230 2 K0 b e sm Gl S
Gk i b ol ek glaasl pl plo o)l g )lalas
Shaes g (YY) SLes a;b‘mb OA) o H\San s &\5
Al guen (77) GLn 5 5 el

S5t okt 4 oS Gaolal gl 355 e sleiiy ol 2l
IS 1y glolalse slag 587 a8 slaes b pLbslss phosa
SIslsa slant s o2l b as e MLl o 518l 53 505l
5 62 b e ss ssg sl w0 5E e sl 2,8 IS
sloasly olilaes Ky wd gl oS el G2
S e ol pesdhe Kysls Ll a ly Slles U510
Rl oy Kmeds 23 L phlalse sbousa 558 0 sl
Sopasli ) n rmed XS e Ay sleat)
maaiy b lagl silemy 5 B0s slaes b olibslse pbogse
2 5de idn AS A pldl a2 gle

Islamic Life Style Centeredon Health

5305 (8 b s U o 2 sk S Ss
23 03 o Bz eks GO0V 2 Hous o8 B b heese
sy ol eaS 5 K

208 o b lases oS 0h L Lo ek glaasly
a2l 5305 (g obolime woe 18U (22555 o K850 230
e SLEG (g xie e N B35 5 IS o8
s 3 N el wwle) Wy ) el S el ol suS
@l b W o1 Lk a eaiST G pae 2S5 (4,
o83 93 &S el a5l s (o X2 859 G0l e S
L obislsn 35 coalad ol (18) el 4B S gl oS G e
SLagad 5o 1y o @ 2l Bl o 5 A g i pa B 0
TR s P00 o8 N s GO0l bl pe il auils
@ s 5 Kby Gl Jiaghy glaasl gy 55wl
SRl e b s o N bRy D)) sl o2
I gla o Jlslsn DFA ks ool 0> (VA) dasls iS5
Sl 4570l (LS 3 ool ol 5 a5 S Ul )5aS
ke S0 (A50s o8 b gbles pbewss » X oo
5 olel plye b ety (LSes 5 ealiadic 515 g loline
s > et Jy o Keoils 2B s ST L wi s oyge
Jae byl 5 g5y plul > Bl 5 505 US ool plulis )8
ol gloasl (YY) Wsls r\,,,'\ B o i) el gkl
B N ek il L case ol (i b esls Lo )
s 3l 3L ol 5 S als riams o)l g hsliae
o g Sleds 3 ey B0 p N b g re
Sl Dlleges 3V LB YAF )05 yse AQ}QV.?::-.(\‘V‘) .\53;
a2 e Gl e ody ool gleasl .l (leao) jed el Je
3 g S 05y 230 2 A0 b e o sm Gl S
G B b el ek gleadl ol ol o)l g hlas
s 5 (Y1) oen 5 ssljedie (WNLSen 5 Sl
Al geen (17) oo 5 > 2l

2203 08 B b G gs o 5l s gk ol Koo s
w3l o)l ybolias oo LU 3555 (o X2 3y A0

Volume 3, Issue 4, fall 2019


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

VAD oyt a5 N 3 ¢ o Sasp sl K SU

References

1. Wann, Daniel; & Branscombe, Nyla.
(1993). Sports fans: Measuring degree of
identification with their team. International
Journal of Sport Psychology, 24, 1-17.

2. Stokburger-Sauer, Nicola;
Ratneshwar, S .; & Sen, Sankar. (2012).
Drivers of consumer — brand identification.
International Journal of Research in
Marketing, 29 (4), 406-418.
https://doi.org/10.1016/j.ijresmar.2012.06.
001

3. Watkins, Brandi A. (2014). Revisiting
the Social Identity — Brand Equity Model:
An Application to Professional Sports.
Journal of Sport Management, 28 (4), 471-
480. https://doi.org/10.1123/jsm.2013-
0253

4. Watchmakers Vahid; Alizadeh
Abolfazl; Dehghan Qahfarkhi Amin; Elahi
Alireza (1390). Prioritize and recognize the
relationship between motivations and
factors affecting the presence of fans; Case
study of Shahravard, Tehran. Sports
Management Studies, 10 (8), 131-146.

5. Elahi, Alireza (2008). Obstacles and
Strategies for Economic Development of
Iran's Football Industry (PhD Thesis).
University of Tehran

6. Sainam, Preethika; Balasubramanian,
Sridhar; & Bayus, Barry L. (2010).
Consumer Options: Theory and an
Empirical Application to a Sports Market.
Journal of Marketing Research, 47 (3),401-
414. https://doi.org/10.1509/jmkr.47.3.401
7. Biscaia, Rui; Ross, Stephen; Yoshida,
Masayuki; Correia, Abel; Rosado, Antdnio;
& Mardco, Jodo. (2016). Investigating the
role of fan club membership on perceptions
of team brand equity in football. Sport
Management Review, 19 (2), 157-170.
https://doi.org/10.1016/j.smr.2015.02.001
8. McCarthy, Jeff; Rowley, Jennifer; Jane
Ashworth, Catherine; & Pioch, Elke.
(2014). Managing brand presence through
social media: the case of UK football clubs.

AWAA 5ol of o pld o 050

Internet Research, 24 (2), 181-204.
https://doi.org/10.1108/IntR-08-2012-0154
9. Abosag, Ibrahim; Roper, Stuart; &
Hind, Daniel. (2012). Examining the
relationship between brand emotion and
brand extension among supporters of
professional football clubs. European
Journal of Marketing, 46 (9), 1233-1251.
https://doi.org/10.1108/030905612112478
10

10. Robinson, M.J; Trail, G.T; Dick, R.J;
& Gillentine, A.J. (2005). Fans vs.
Spectators: An Analysis of Those Who
Attend Intercollegiate Football Games | FiT
Publishing. Retrieved May 10, 2020, from /
content / fans-vs-spectators-analysis-those-
who-attend-intercollegiate-football-games
11. Dixon, Kevin. (2016). Consuming
Football in Late Modern Life. Routledge.
12. Fasnaghari Javad, Bansbardi, Ali; And
Shushi Nasab, Parvin. (2017). Investigating
the relationship between brand identity and
team identity of fans in Iranian Premier
League teams. New Approaches in Sports
Management, 5 (16), 35-47.

13. Ross, Stephen D. (2006). A Conceptual
Framework for Understanding Spectator-
Based Brand Equity. Journal of Sport
Management, 20 (D), 22-38.
https://doi.org/10.1123/jsm.20.1.22

14. Mirzaei, Meysam; Mohammad
Kazemi, Reza; And Khademi, Mehdi.
(2017). The effect of sports brand
development on brand equity (Case study:
Persepolis brand). Sports Management, 38
(9), 531-548.

15. Smit, Edith; Bronner, Fred; &
Tolboom, Maarten. (2007). Brand
relationship quality and its value for
personal contact. Journal of Business
Research, 60 (6), 627-633.
https://doi.org/10.1016/j.jbusres.2006.06.0
12

16. Keller, Kevin Lane. (2003). Brand
Synthesis: The Multidimensionality of
Brand Knowledge. Journal of Consumer

w)&uw,yjmb;»)&umw


https://islamiclifej.com/article-1-845-fa.html

[ Downloaded from islamiclifej.com on 2024-02-04 ]

Research, 29 (4), 595-600.
https://doi.org/10.1086/346254

17. Gladden, J.M.; & Milne, G.R. (1999).
Examining the Importance of Brand Equity
in Professional Sport. Sport Marketing
Quarterly, 8 (1), 1-20.

18. Wang, Michael Chih-Hung; & Tang,
Ya-Yun. (2018). Examining  the
antecedents of sport team brand equity: A
dual-identification = perspective. ~ Sport
Management Review, 21 (3), 293-306.
https://doi.org/10.1016/j.smr.2017.07.010
19. Wear, H; Heere, B; & Clopton, A.
(2016). Are they wearing their pride on
their sleeve? Examining the impact of team
and university identification upon brand
equity. Sport marketing quarterly, 25 (1),
78-89.

20. Katz, Matthew; & Heere, Bob. (2016).
New Team, New Fans: A Longitudinal
Examination of Team Identification as a
Driver of University Identification. Journal
of Sport Management, 30 (2), 135-148.
https://doi.org/10.1123/jsm.2014-0258

21. Aaker, David A. (2009). Managing
Brand Equity. Simon and Schuster.

22. Azimzadeh, Seyed Morteza; And
Razavi, Seyed Mohammad Javad. (2017).
Brand associations and identity with
emphasis on the mediating role of
citizenship behavior among the experts of
the General Directorate of Sports and
Youth of Khorasan Razavi and presenting a
structural model to promote brand equity.
New Approaches in Sports Management, 5
(19), 53-66.

23. Dehdashti Shahrokh, Zohreh;
Soleimanzadeh, Omid; And Shahmirzaei,
Vahid Reza. (2017). The effect of matching
customer identity with brand on brand
equity in hotel services. Tourism
Management Studies, 40 (12), 1-20.

24. Johnson, Michael D .; Herrmann,
Andreas; & Huber, Frank. (2006). The
Evolution of Loyalty Intentions. Journal of
Marketing, 70 (2), 122-132.
https://doi.org/10.1509/jmkg.70.2.122

Islamic Life Style Centeredon Health

OIen 5 e gl axlgs puls \AS

Volume 3, Issue 4, fall 2019


https://islamiclifej.com/article-1-845-fa.html
http://www.tcpdf.org

